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« In truth, skilful printers barely have the 
time to publish the works to which they 
dedicated their time and resources (…), 
but that same work is reprinted by dolts, 
who have none of their skills (…), or 
invested anything, and yet for that 
reason can sell at a lower price (…), 
without incurring any risk. »
Denis Diderot
(“Lettre adressée à un magistrat sur le 
commerce de la librairie”, 1764)
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Lawrence Lessig

Copyright’s real enemies are technically speaking just 
children… teaching them to accept a fair consideration 
would mean saving the digital content market and 
recovering the experience of enjoying an artistic work, 
which is osten compromised by the net 

 - 
directed by Gianluca Maria Tavarelli - produced by Taodue, 2007

pagina 4-5 definitivi.pdf   12-11-2011   0:55:18



4

Media
Creative
Nation:Italy The audiovisual industries’ contribution to national economic and social development

ITALY: A CREATIVE MEDIA NATION [abstract] ITALY: A CREATIVE MEDIA NATION [abstract] 54

Lawrence Lessig

Copyright’s real enemies are technically speaking just 
children… teaching them to accept a fair consideration 
would mean saving the digital content market and 
recovering the experience of enjoying an artistic work, 
which is osten compromised by the net 

 - 
directed by Gianluca Maria Tavarelli - produced by Taodue, 2007

pagina 4-5 definitivi.pdf   12-11-2011   0:55:18

4

Media
Creative
Nation:Italy The audiovisual industries’ contribution to national economic and social development

ITALY: A CREATIVE MEDIA NATION [abstract] ITALY: A CREATIVE MEDIA NATION [abstract] 54

Lawrence Lessig

Copyright’s real enemies are technically speaking just 
children… teaching them to accept a fair consideration 
would mean saving the digital content market and 
recovering the experience of enjoying an artistic work, 
which is osten compromised by the net 

 - 
directed by Gianluca Maria Tavarelli - produced by Taodue, 2007

pagina 4-5 definitivi.pdf   12-11-2011   0:55:18



ITALY: A CREATIVE MEDIA NATION [abstract] 6

Media
Creative
Nation:Italy

ITALY: A CREATIVE MEDIA NATION [abstract] 3

Media
Creative
Nation:Italy

 - 
di

re
ct

ed
 b

y G
iu

se
pp

e 
To

rn
at

or
e 

- p
ro

du
ce

d 
by

  M
ed

us
a 

Fi
lm

,  
20

09

pagina 3-6 difinitivi.pdf   12-11-2011   0:55:56



ITALY: A CREATIVE MEDIA NATION [abstract] 7

GRAF. 24

ITALY: A CREATIVE MEDIA NATION [abstract] 2

« In truth, skilful printers barely have the 
time to publish the works to which they 
dedicated their time and resources (…), 
but that same work is reprinted by dolts, 
who have none of their skills (…), or 
invested anything, and yet for that 
reason can sell at a lower price (…), 
without incurring any risk. »
Denis Diderot
(“Lettre adressée à un magistrat sur le 
commerce de la librairie”, 1764)

1. 

2. 

3. 

4. 

5. 

pagine 2-7 definitivi.pdf   12-11-2011   0:54:42



 
     

       No copyright? Freer ( perhaps) but (certainly) poorer

The  manna illusion: fewer resources for quality content 

  The grand illusion: internet liberates use but impoverishes content
 Imbalances, inequalities and parasitic income earned by the new internet players 

   t h e   r e t h o r i c  o f  t h e  l o n g  t a i l :  t h e  r i s k  o f  a  b u b b l e  

         the utopia of the “no copyright”  business-model
 Free culture = poor culture

 Free use is a theft (as well as a chimera) 

the project  

the audiovisual industries’ contribution to national economic and social development

23/11/2011www.italymediacreativenation.org

T

1-4 copertina definitivi.pdf   12-11-2011   0:53:55


